
Trio
Camperdown, Sydney. 

Case Study Nine

3URMHFW��
Designed by Fender Katsalidis Architects, Trio was a triumph in design and 
FRQWHPSRUDU\�LQQHU�FLW\�DSDUWPHQW�OLYLQJ�LQ�WKH�WUHQG\�DQG�JHQWULƪHG�VXEXUE�RI�
Camperdown in Sydney’s inner-west. Trio comprises 397 apartments located  
within three adjoining buildings, known as Trio South, Trio Central and Trio North.

The complex boasts an award-winning 33-metre vertical garden designed by 
LQWHUQDWLRQDOO\�UHQRZQHG�)UHQFK�ERWDQLVW�3DWULFN�%ODQF��D����PHWUH�RXWGRRU�SRRO�
GXEEHG�DV�RQH�RI�6\GQH\śV�FRROHVW�SRROV�E\�7KH�6\GQH\�0RUQLQJ�+HUDOG��DQ�LQGRRU�
heated pool and gym, and landscaped outdoor areas featuring sandstone sculptures.

Challenge 
Capital has been managing the communications and media relations requirements for 
)UDVHUV�3URSHUW\�$XVWUDOLDśV�7ULR�UHVLGHQWLDO�FRPSOH[�VLQFH������

Completed in late 2009 and now almost entirely sold, Capital continues to ensure that 
the development receives regular coverage in key property media such as Sydney 
0RUQLQJ�+HUDOG�'RPDLQ�ř�ZKHUH�7ULR�KDV�DSSHDUHG�D�QXPEHU�RI�WLPHV�RQ�WKH�FRYHU�

Through our inventive supply of stories to the media, as well as suitable case studies 
and sales updates, Trio is now a well-known and highly regarded complex that is often 
referred to by the media. 

2XU�IRFXV�ZLWK�7ULR�KDV�DOZD\V�EHHQ�RQ�LWV�LQQRYDWLYH�GHVLJQ�HOHPHQWV��VXFK�DV�WKH�LQGRRU�
RXWGRRU�ORJJLD�VSDFH�HDFK�EDOFRQ\�SURYLGHV��DV�ZHOO�DV�WKH�IHDWXUHV�VXFK�DV�LWV�3DWULFN�
Blanc designed vertical garden and incredible facilities such as a 50m outdoor pool.

Solution 
7ULR�KDV�EHHQ�IUHTXHQWO\�IHDWXUHG�LQ�GHVLJQ��OX[XU\�DQG�OLIHVW\OH�PDJD]LQHV�DV�PDQ\�
RI�WKH�DSDUWPHQWV�ZHUH�ƪWWHG�RXW�E\�OHDGLQJ�6\GQH\�GHVLJQHUV�VXFK�DV�6PDUW�'HVLJQ�
6WXGLRV�DQG�&RFR�5HSXEOLF��7KLV�FRQWLQXRXVO\�FRQWULEXWHG�WR�7ULRśV�SRVLWLRQLQJ�DV�D�
high-end, aspirational lifestyle development, particularly attractive to owner-occupiers 
ZKR�ZHUH�ORRNLQJ�IRU�WKH�YLEUDQF\�WKDW�LQQHU�FLW\�OLYLQJ�RƩHUV�ZKLOH�PDLQWDLQLQJ�
a peaceful and private residency. Trio’s sales and marketing campaign was very 
successful will all apartments selling quickly. 
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